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CURRENT  INTERESTS


Study of sources of sustainable competitive advantage, with particular emphasis on resource based and knowledge based perspectives. Specific interest in application of resource and knowledge based concepts to creative industries.

EDUCATION

Ph.D., McGill University, 1992

Primary Area: Business Policy and Strategy

Supporting Areas: Organization Theory, Industrial Organization
Thesis Advisors: Henry Mintzberg, Danny Miller, Taieb Hafsi, Jan Jorgensen

M.B.A., McGill University, 1980

Primary Area: Marketing

Supporting Areas: Small Business, Entrepreneurship

B.A., McGill University, 1976

Primary Area: Psychology

Supporting Areas: Sociology, Political Science, Economics 

ACADEMIC EMPLOYMENT

Associate Professor, Broad Graduate School of Management, Michigan State University, 2009-present.  Developing courses on strategy process.

Assistant Professor, Broad Graduate School of Management, Michigan State     University, 2002-present.  Developed and taught undergraduate and graduate courses on business strategy.


    Visiting Assistant Professor, Cass Business School, City University of London, 2005- present. 

Research Associate, Center for Digital Future, Annenberg School for Communication, University of Southern California, 2005-present.  



ACADEMIC EMPLOYMENT

Visiting Assistant Professor, Anderson School of Business, University of California, Riverside, 2001-2002. Developed and taught undergraduate course on competitive strategy.

Visiting Assistant Professor, Anderson School of Business, UCLA, 1998-2001. Developed  and  taught  specialized graduate courses on competitive strategy, with some emphasis on leisure and entertainment industries.

Assistant Professor,  Stern School of Business, New York  University, 1992-1998. Taught graduate and undergraduate courses in competitive strategy and management theory.

Sessional Instructor, McGill University, 1984-1991.  Taught courses in undergraduate competitive strategy.  

Full-Time Lecturer, Concordia University, 1981-1984.  Taught courses  in management and organization theory.    

JOURNAL PUBLICATIONS

Jamal Shamsie, Xavier Martin & Danny Miller. In with the Old, In with the New:  Capabilities, Strategy and Performance among the Hollywood Studios. Strategic Management Journal, December 2009, 1440-1452.

Joseph Lampel, Jamal Shamsie & Zur Shapira. Experiencing the Improbable: Rare Events and Organizational Learning. Organization Science, September-October 2009, 835-845.
Jamal Shamsie, Corey Phelps & Jerome Kuperman. Better Late than Never: A Longitudinal Study of Successful Late Entrants in Electrical Appliances. Strategic Management Journal, January 2004, 69-84. 

Joseph Lampel & Jamal Shamsie. Competencies in Motion: Effect of New Organizational Forms in the U.S. Motion Picture Industry.  Journal of Management Studies, December 2003, 2189-2210.

Jamal Shamsie. The Context of Dominance: An Industry Driven Framework for Exploiting Reputation as a Resource.  Strategic Management Journal, March 2003, 199-215.

Danny Miller & Jamal Shamsie. Learning Across the Life Cycle: Experimentation  and  Performance among the Hollywood Studio Heads.  Strategic  Management Journal,  August 2001, 725-745.


JOURNAL PUBLICATIONS

Joseph Lampel, Theresa Lant & Jamal Shamsie. Balancing Act: Learning from Organizational Practices in Cultural Industries.  Lead article in special issue of Organization Science, May-June 2000, 263-269. Translated into Portugese and published in Revista de Adminsitracao. 

Joseph Lampel & Jamal Shamsie. Probing the Unobstrusive Link: Dominant Logic and the Design of Joint Ventures at General Electric.  Strategic Management Journal, May 2000, 593-602.

Joseph Lampel & Jamal Shamsie. Critical Push: Strategies for Creating Momentum in the Motion Picture Industry, (co-authored with Joseph Lampel).  Journal of Management, March-April 2000, 233-257.

Danny Miller & Jamal Shamsie. Strategic Responses to Uncertainty at Three Levels: Product Line Simplicity at the Hollywood Film Studios. Journal of Management,  January-February 1999, 97-116. 

Danny Miller & Jamal Shamsie. The Resource-Based View of the Firm in Two Environments: The Hollywood Film Studios from 1936 to 1965. Academy of Management Journal, June 1996, 519-543.  Also appeared as Competitive Advantage, Hollywood Style (Research Translation).  Academy of Management Executive, February 1997, 116-118. Also published in Corporate Strategy, eds. A.A. Maritan & M.A. Peteraf. Edward Elgar Publishing, 2011. Translated into Mandarin and published in Selected Collection of Award Winning Papers in Academy of Management Journal, 2006.
BEST PAPER PROCEEDINGS

Danny Miller & Jamal Shamsie. Learning Across the Life Cycle: Experimentation and Performance among the Hollywood Studio Heads In S.J. Havlovic, ed. Academy of Managment Best Papers Proceedings, 1999.

Danny Miller & Jamal Shamsie. A Contingent Application of the Resource-Based View of the Firm: The Hollywood Film Studios from 1936 to 1965. In D. Moore, ed., Academy of Management Best Papers Proceedings, 1995, 57-61.

EDITED PUBLICATIONS

Co-editor of Special Issue of Organization Science on Learning from Rare Events.  Forthcoming in 2009. Includes articles on knowledge development with an invited submission from William Starbuck.
Co-editor of The Business of Culture: Strategic Perspectives on Entertainment & Media.  Lawrence Erlbaum Associates, 2005.

EDITED PUBLICATIONS

Co-editor of Special Issue of Organization Science on Cultural Industries: Learning about Evolving Organizational Practices Included articles on films, books, music, and broadcasting with an invited submission from Paul Hirsch.  May-June 2000.

BOOK CHAPTERS
  Henry Mintzberg, Suzane Otis, Jamal Shamsie and James Waters. Strategy of    Design: A Study of ‘Architects in Co-Partnership’ 1953-1978.  In H. Mintzberg, Ed., Tracking Strategies: Towards a General Theory, 232-282, 2007, Oxford University Press. 

Jamal Shamsie. Probing into the Nature of Resources: Sustainable Advantages and Appropriable Rents in the U.S. Motion Picture Industry.  In R. Sanchez & A. Heene, Eds., Advances in Applied Business Strategy, Volume 9, 3-17, 2005,  Elsevier Science. Also appeared in French in Nouvelles Figures du Project en Management, 2006. 

Joseph Lampel, Jamal Shamsie & Theresa Lant. Towards a Deeper Understanding of  Cultural Industries. In J. Lampel, J. Shamsie & T. Lant, Eds., The Business of Culture: Strategic Perspectives on Entertainment & Media, 3-14, 2005, Lawrence Erlbaum Associates.

Jamal Shamsie, Danny Miller & William Greene. A Question of Timing: Strategies for Scheduling Television Shows.  In J. Lampel, J. Shamsie & T. Lant, Eds., The Business of Culture: Strategic Perspectives on Entertainment & Media, 119-134, 2005,  Lawrence Erlbaum Associates.

Jamal Shamsie. Skating on Thin Ice: Confronting Knowledge Ambiguity in the U.S. Motion Picture Industry. In J. Lampel, J. Shamsie & T. Lant, Eds., The Business of Culture: Strategic Perspectives on Entertainment & Media, 177-190, 2005, Lawrence Erlbaum Associates.

Joseph Lampel & Jamal Shamsie. Uncertain Globalization: Evolutionary Scenarios for the Future of Cultural Industries.  In J. Lampel, J. Shamsie & T. Lant, Eds., The Business of Culture: Strategic Perspectives on Entertainment & Media,  275- 286, 2005, Lawrence Erlbaum Associates.

Joseph Lampel, Jamal Shamsie & Theresa Lant. Untangling the Complexities of Cultural Industries: Directions for Future Research.  In J. Lampel, J. Shamsie & T. Lant, Eds., The Business of Culture: Strategic Perspectives on Entertainment & Media, 289-304, 2005, Lawrence Erlbaum Associates.

Joseph Lampel & Jamal Shamsie. Betting on Technological Innovation: Towards a Competence-Based View of Early Mover Advantage  (co-authored with  Joseph Lampel).  In R. Sanchez & A. Henee, Research in Competence Based Management,  JAI Press, 2000, 165-185.

BOOK CHAPTERS

Joseph Lampel & Jamal Shamsie. The Role of Dominant Logic in the Design of Global Alliances:  An Analysis of Joint Ventures by General Electric, (co-authored with Joseph Lampel). In O.H.M. Yau, D. Fields and F.W. Leong, eds., Advances in Global Business, City University of Hong Kong, 1995, 21-29. 

Henry Mintzberg, Suzane Otis, Jamal Shamsie & James Waters.  Strategy of Design: A Study of "Architects in Co-Partnership" (co-authored with Henry Mintzberg, Suzane Otis and James Waters), in J. Grant, ed., Strategic Management Frontiers, JAI Press, 1988, 311-359.

PAPERS UNDER REVISION
Joseph Lampel & Jamal Shamsie. All That Running: Red Queen Competition in the U.S. Motion Picture Industry. Under second revision for Strategic Management Journal.

Jamal Shamsie & Michael Mannor. Looking Inside the Dream Team: Tacit Knowledge as a Driver of Performance.  Under third revision for Organization Science.
Michael Mannor, Jamal Shamsie & Don Conlon.  Bringing Experience to Resources: Examining the Contribution of Producers on Hollywood Film Projects.  Submitted to Academy of Management Journal. 
WORKING PAPERS

Jamal Shamsie, Danny Miller & William Greene.  Drivers of Talent-Based Rents: Generating Value from Top Hollywood Stars. To be submitted to Strategic Management Journal.

Frederico Aimee, Jamal Shamsie & Scott Johnson. A Blending of Spices: Knowledge Integration in Bollywood Film Production.  To be submitted to Organization Science. 
Jamal Shamsie, Michael Mannor, Alan Eisner & Helaine Korn. Ruling the Airwaves: Untangling the Effect of Shared Resources on the Performance of Commercial Radio Stations.  

PAPERS IN PROGRESS

Jamal Shamsie, Naga Lakshmi Damaraju & Frederico Aime.  Using Control to Integrate Dispersed Knowledge: A Study of Indian Film Productions. 

Jamal Shamsie, Danny Miller & Don Conlon. Cloning Success: Use of Replication Strategies by the Hollywood Studios.

PAPERS IN PROGRESS
Micheal Mannor & Jamal Shamsie. The Ties that Matter: Linking Resources to the Performance of Hollywood Films.  

Jamal Shamsie, Gerry McNamara & Roger Calantone. A Question of Focus: A Study of Product Breadth Strategies. 

Jamal Shamsie, Michael Mannor, Alan Eisner & Helaine Korn. Filling a Market Void: Introduction of New Formats among U.S. Radio Stations.




AWARDS AND HONORS

Award for Published Scholarly Contributions to Motion Picture Industry Studies, 2007.  Presented by The DeSantis Center for Motion Picture Industry Studies at Florida Atlantic University.


Appointed as Fellow, 2005, at DeSantis Center for Motion Picture Industries at Florida Atlantic University. 

Semi-finalist for Best Paper Award, Strategic Management Society Conference, 2000 for “Pressures for Product Proliferation: Developing a Resource Deployment Perspective.”
Best Paper Award, Academy of Management Journal, 1996  for “The Resource-Based View of the Firm in Two  Environments: The Hollywood Film Studios from 1936 to 1965”  co-authored with Danny Miller.
CONFERENCE SESSIONS

Co-chair of Symposium on Event Driven Strategies (with Joseph Lampel & Bill Starbuck).  Co-Sponsered by BPS & OMT Divisions.  Presented at the Academy of Management conference, Montreal, 2010.

Co-chair of Symposium on Learning From Rare Events (with Joseph Lampel & Zur Shapira).  Co-Sponsored by BPS, OMT, MOC Divisions.  Presented at the Academy of Management conference, Chicago, 2009.

 Co-Chair of Track on Event Driven Strategies (with Joseph Lampel & William Starbuck).  Presented at EGOS, Barcelona, 2009.

Co-Chair of Track on Learning from Rare Events (with Joseph Lampel & Zur Shapira).  Presented at EGOS, Bergen, 2006.

CONFERENCE SESSIONS
Co-Chair of Symposium on Injecting Creativity into Business: Models for the 21st Century from Cultural Industries (with Theresa Lant & Joseph Lampel).  Co-Sponsored by BPS, MOC, OMT & OB Divisions.  Presented at the Academy of Management Conference, Hawaii, 2005.

Co-Chair of Track on Strategic Learning (with Joseph Lampel).  Presented at EGOS, Berlin, 2005.

Co-chair of Symposium on The Role of Individual Stakeholders in Value Creation and Appropriation (with Teppo Felin).  Sponsored by BPS Division. Presented at the Academy of Management conference, New Orleans, 2004.

Co-chair, Workshop on Craft and Commerce in Cinema (with Al Lieberman & Rikki Abzug).  Organized an intensive workshop on management issues in the motion picture industry. Held at Stern School of Business, New York University, May 1998.
Co-chair of Symposium on Management Issues in Cultural Industries: Dealing with Challenges of Ambiguity and Uncertainty, (with Joseph Lampel &Theresa Lant).  Co-Sponsored by BPS, OMT & MOC Divisions.  Presented at the Academy of Management conference, Boston, 1997.

Co-chair, Conference  on  Research  Perspectives  on  the  Management of Cultural Industries,  (with Steve Mezias). Organized a multi-disciplinary conference attended by  over  125 researchers  and  practitioners on  the  management of organizations in cultural industries.  Held at Stern School of Business, New York University, May 1997.
SELECT CONFERENCE PRESENTATIONS
Jamal Shamsie, Michael Mannor & Don Conlon.  Leveraging Resources: Examining the Contribution of Producers on Hollywood Film Projects.  Presented at the Strategic Management Society Conference, Rome, 2010.

Frederico Aimee, Jamal Shamsie & Scott Johnson. A Blending of Spices: Knowledge Integration in Bollywood Film Production.  Presented at the Academy of Management Conference, Montreal, 2010. 

       Jamal Shamsie, Naga Lakshmi Damaraju & Frederico Aime.  Managing Temporary         Project Based Organizations: Knowledge Combinations in the Indian Film Industry.        Presented at the Strategic Management Society Conference, Washington, 2009.

       Joseph Lampel and Jamal Shamsie.  All That Running: Red Queen Competition in           the U.S. Motion Picture Industry.  Presented at the Academy of Management                  Conference, Chicago, 2009.  

SELECT CONFERENCE PRESENTATIONS   
      Jamal Shamsie & Michael Mannor. Looking Inside the Dream Team: Tacit Knowledge          as a Driver of Performance.  Presented at the Academy of management Conference,               Chicago, 2009.
Jamal Shamsie, Michael Mannor, Alan Eisner & Healine Korn. Filling a Market Void:      Introduction of New Formats among U.S. Radio Stations. Presented at the Strategic        Management Society Conference, Cologne, 2008.

Jamal Shamsie, Danny Miller & William Greene. Drivers of Talent-Based Rents: The       Role of Organizational Support in the Sustained Value of Top Hollywood Stars.              Presented at the Academy of Management Conference, Anaheim, 2008.

Frederico Aime, Jamal Shamsie & Scott Johnson. A Blending of Spices: Knowledge Integration in Bollywood Film Production (co-authored with Frederico Aimee)  Presented at the Strategic Management Society Conference, San Deigo, 2007.
Jamal Shamsie, Michael Mannor, Alan Eisner & Helaine Korn. Ruling the Airwaves: Untangling the Effect of Shared Resources on the Performance of Commercial Radio Stations.   Presented at the Strategic Management Society Conference, Vienna, 2006

Jamal Shamsie & Michael Mannor. Looking Inside the Dream Team: Reconciling Divergent Perspectives of Resources.  Presented at the Academy of Management Conference, Atlanta, 2006.

Jamal Shamsie, Xavier Martin & Danny Miller. In with the Old, In with the New: A Study of Dynamic Capabilities in the U.S. Motion Picture Industry.  Presented at the Academy of Management Conference, Atlanta, 2006. 

Jamal Shamsie & Michael Mannor. Looking Inside the Dream Team: Reconciling Divergent Perspectives of Resources.  Presented at the Strategic Management Society Conference, Orlando, 2005.

Joseph Lampel & Jamal Shamsie. Escalating Investments and Declining Returns: Red Queen Competition in the Motion Picture Industry.  Presented at the Academy of Management Conference, Hawaii, 2005. 

Joseph Lampel & Jamal Shamsie. Escalating Investments and Declining Returns: Tracking Momentum Creating Strategies in the U.S. Motion Picture Industry.  Presented at the Strategic Management Society conference, San Juan, 2004. 

Jamal Shamsie, Xavier Martin & Danny Miller. In with the Old, In with the New: A Study of Dynamic Capabilities in the U.S. Motion Picture Industry.  Presented at the Strategic Management Society conference, San Juan, 2004. 

SELECT CONFERENCE PRESENTATIONS
Jamal Shamsie. How do Organizations Appropriate Rents from Talented Individuals?       Presented at the Academy of Management Conference, New Orleans, 2004.

Jamal Shamsie & Danny Miller. Deriving Value from Dispersed Knowledge: A Study of U.S. Film Production Companies.  Presented at the Strategic Management Society conference, Baltimore, 2003.  Also presented at EGOS, Ljubiana, 2004. 

Jamal Shamsie. Exploiting the Tie that Binds: Dealing with Issues of Resource Mobility in the U.S. Motion Picture Industry. Presented at the Academy of Management conference, Seattle, 2003.  Also presented at EGOS, Copenhagen, 2003.
Jamal Shamsie, Danny Miller & William Greene. Contextual Drivers of Sustained Resource Value: What Allows Top Hollywood Stars to Maintain Their Standing?  Presented at the Academy of Management conference, Seattle, 2003.
Joseph Lampel & Jamal Shamsie. Competencies in Motion: Effect of New Organizational Forms in the U.S. Motion Picture Industry. Presented at the Academy of Management conference, Seattle, 2003.
Jamal Shamsie. Probing into the Nature of Resources: Assessing Appropriability in the U.S. Motion Picture Industry.  Presented at the Strategic Management Society conference, Paris, 2002.  Also presented at EGOS, Barcelona, 2002.

Jamal Shamsie, Danny Miller & William Greene. Contextual Drivers of Resource Value: What Allows Top Hollywood Stars to Maintain Their Standing?  Presented at the Strategic Management Society conference, Paris, 2002

Jamal Shamsie. To Pursue or Not to Pursue Product Proliferation:  Developing a Resource Commitment Perspective. Presented at the Academy of Management conference, Washington, 2001.

Joseph Lampel & Jamal Shamsie. Capabilities in Motion:  Effect of New Organizational Forms in the U.S.  Motion  Picture Industry.  Presented at EGOS, Lyon, France,  2001. 

Jamal Shamsie. Pressures for Product Proliferation: Developing a Resource Deployment    Perspective.  Presented at the Strategic Management Society conference, Vancouver, 2000.

Joseph Lampel & Jamal Shamsie. Shifting Competencies: Resource Mobilization and Transformation in the Motion Picture Industry.  Presented at the Strategic Management Society conference, Vancouver, 2000.

SELECT CONFERENCE PRESENTATIONS
Jamal Shamsie, Corey Phelps & Jerome Kuperman. Better Late Than Never: A Study of Late Entrants in Household Electrical  Equipment. Presented at the Academy of Management conference, Toronto, 2000.

Jamal Shamsie, Danny Miller & Xavier Martin. Signal Victories: Should Firms Emulate Their Own or Their Rivals’ Most Successful Products?  Presented at the Academy of Management conference, Toronto, 2000.

Jamal Shamsie & Steve Mezias. Can Successful First Movers Sustain Their Market Leadership? A Resource Based View of First Movement Advantage. Presented at the Strategic Management Society conference, Berlin, 1999.

Joseph Lampel & Jamal Shamsie. Drivers of Commercial Success: Playing up Critical Resources or Critical Recognition in Motion Pictures. Presented at the Strategic Management Society conference, Berlin, 1999.

Danny Miller & Jamal Shamsie. Learning Across the Life Cycle: Experimentation and Performance among the Hollywood Studio Heads.  Presented at the Academy of Management conference, Chicago, 1999.

Joseph Lampel & Jamal Shamsie. Betting on Technological Innovation: Towards a Competence Based View of First Movement Advantage. Presented at the Academy of Management conference, Chicago, 1999.

Jamal Shamsie, Corey Phelps & Jerome Kuperman. Better Late Than Never: A Longitudinal Study of Successful Late Entrants in Consumer Appliances. Presented at the Strategic Management Society conference, Orlando, 1998.

Joseph Lampel & Jamal Shamsie. Probing the Unobtrusive Link: Dominant Logic and the Design of Joint Ventures at General Electric.  Presented at the Academy of Management conference, San Deigo, 1998.

Jamal Shamsie. Pressures for Product Proliferation: Linking Product Variety to Competitive Rivalry. Presented at the Academy of Management conference, Boston, 1997.

Joseph Lampel & Jamal Shamsie. Betting on Technological Innovation: Can Successful First Movers Sustain their Market Leadership? Presented at the Strategic Management Society conference, Phoenix, 1996. 

Jamal Shamsie. The Context of Dominance: Exploiting Informational Asymmetries.  Presented at the Academy of Management conference, Cincinnati, 1996.

SELECT CONFERENCE PRESENTATIONS
Danny Miller & Jamal Shamsie. Strategic Responses to Uncertainty at Three Levels: Product Line Simplicity at the Hollywood Film Studios.  Presented at the Academy of Management conference, Cincinnati, 1996.

Joseph Lampel & Jamal Shamsie. The Role of Dominant Logic in the Design of Global Alliances: An Analysis of Joint Ventures by General Electric. Presented at the Strategic Management Society conference, Mexico City, 1995.

Danny Miller & Jamal Shamsie. A Contingent Application of the Resource-Based View of the Firm: The Hollywood Film Studios from 1936 to 1965.  Presented at the Academy of Management conference, Vancouver, 1995.

Joseph Lampel & Jamal Shamsie. Critical Push: Strategies for Strategic Momentum in the Motion Picture Industry. Presented at the Academy of Management conference,   Vancouver, 1995.




Joseph Lampel & Jamal Shamsie. Dominant Logic as the Source of Discord in the Formation of Global Alliances. Presented at the Academy of Management Conference on Dimensions of Global Change, Cleveland, 1995. 

Joseph Lampel & Jamal Shamsie. Cooperative Responses to Competitive Uncertainty: Are Industry Leaders Different from Followers? Presented at the Academy of Management conference, Dallas,  1994. 

Joseph Lampel & Jamal Shamsie. An  Evolutionary  Model  of  First  Movement  Advantage:  A Dynamic Interpretation of Sucessful Product Innovations. Presented at the Academy of Management conference, Atlanta, 1993.  

Jamal Shamsie. The Context of Dominance: Linking Industry Characteristics to Sustainable Advantage.  Presented at the Strategic Management Society conference, Toronto, 1991.

INVITED PRESENTATIONS
Invited participant in seminars delivered at Strategic Management Society Conference, 2008 & 2007 and at Academy of Management conference, 2008.


Invited presentations at Columbia University, University of Southern California, Northwestern University, University of Toronto, Instituto de Empresa. HEC Paris and Norwegian School of Management.

TEACHING ACTIVITIES

Designed and taught strategy course in in Weekend MBA program, Michigan State University, 2005-present.  In Exectutive MBA program, 2004-present; In undergraduate program 2002-present.
Member, Doctoral Committee for Micheal Mannor, Michigan State University, 2006-2008.
Offered a seminar on knowledge-based perspectives to doctoral students, Michigan State University, 2008.

Designed and taught strategy several different courses on strategic management in the various forms of entertainment industries, Anderson School, UCLA 1998-2001. Included courses on corporate and business levels and covered old and new forms of media.


Acted as advisor for teams working on field study projects with various entertainment and media companies, Anderson School, UCLA, 1998-2001.  Clients included NewsCorp, Venetian Casino and Burstein Company.

Assisted in development of undergraduate and graduate Business Policy courses. Coordinator of undergraduate Business Policy & Strategy course, Stern School of  Business, New York University, 1995-1997.

Delivered seminars for doctoral students on pedagogy, with particular emphasis on case discussions for courses on Business Policy and Organization & Management Theory, Stern School of Business, New York University, 1995-1997.

Coached team of Stern Business School undergraduate students for National Case Competition at University of Texas at Austin, 1994-1997.  Accompanied team members as faculty advisor to case competition

PUBLISHED CASES

QVC.  In G.G. Dess, G.T. Lumpkin & A. Eisner,  Strategic Management, McGraw Hill-Irwin, 2007, 2008, 2010. 

The Casino Industry.  In G.G. Dess, G.T. Lumpkin & A. Eisner,  Strategic  Management, McGraw Hill-Irwin, 2007, 2008, 2010.

General Motors.  In G.G. Dess, G.T. Lumpkin & A. Eisner,  Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2008, 2010. 

Pixar.  In G.G. Dess, G.T. Lumpkin & A. Eisner,   Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2010.

PUBLISHED CASES

Johnson & Johnson.  In G.G. Dess, G.T. Lumpkin & A. Eisner,   Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2008, 2010.

Samsung Electronics.  In G.G. Dess, G.T. Lumpkin & A. Eisner, Strategic Management, McGraw Hill-Irwin, 2005, 2008, 2010.

Yahoo!  In G.G. Dess, G.T. Lumpkin & A. Eisner,   Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2008.

Procter & Gamble.  In G.G. Dess, G.T. Lumpkin & A. Eisner, Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2008, 2010.
Heineken.  In G.G. Dess, G.T. Lumpkin & A. Eisner, Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2008, 2010.

World Wrestling Entertainment.  In G.G. Dess, G.T. Lumpkin & A. Eisner,  Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2008, 2010.

McDonald’s.  In G.G. Dess, G.T. Lumpkin & A. Eisner, Strategic Management, McGraw Hill-Irwin, 2005, 2007, 2008, 2010.

HBO.  In H. Mintzberg, J. Lampel, J.B. Quinn & S. Ghosal, The Strategy Process: Concepts, Constructs, Cases.  Prentice Hall, 2003.

NBC. In H. Mintzberg, J. Lampel, J.B. Quinn & S. Ghosal,  The Strategy Process: Concepts, Constructs, Cases.  Prentice Hall, 2003.

Warner Brothers. In H. Mintzberg, J. Lampel, J.B. Quinn & S. Ghosal,  The Strategy Process: Concepts, Constructs, Cases.  Prentice Hall, 2003.

MP3.com. In H. Mintzberg, J. Lampel, J.B. Quinn & S. Ghosal,  The Strategy Process: Concepts, Constructs, Cases.  Prentice Hall, 2003.

Arista Records. In H. Mintzberg, J. Lampel, J.B. Quinn & S. Ghosal,   The Strategy Process: Concepts, Constructs, Cases.  Prentice Hall, 2003.

Cineplex Odeon: Back to the Future (with Joseph Lampel). In F.R. David, Strategic Management, Prentice-Hall, 1997.  Also in Jeffrey S. Harrison and C. H. St. John, Strategic Management of Organizations and Stakeholders, South-Western Publishing, 1998.  Also in A. A. Thompson and A. J. Strickland, Strategic Management: Concepts and Cases, Irwin,  1998.    

PUBLISHED CASES

Bombardier in the 1990's (with Joseph Lampel), in A. A.  Thompson and A. J. Strickland, Strategic Management:  Concepts and Cases, Irwin, 1996.  Also in J. S. Harrison and C. H. St. John, Strategic Management of Organizations and Stakeholders, South-Western Publishing, 1998.
Cineplex Odeon (with Joseph Lampel), in J. S. Harrison and C. H. St. John, Strategic Management of Organizations and Stakeholders, West Publishing, 1994.  Also in C. W. Hill and G. R. Jones, Strategic Management, Houghton Mifflin, 1992; 1995. Also in A. A. Thompson and A. J. Strickland, Strategic Management: Concept and Cases, Business Publications, 1992.  Also in B. Ibrahim and K. Argheyd, Strategic Management, McGraw-Hill Ryerson, 1992.  Also in J. S. Bracker, J. R. Montanari and C. P. Morgan, Cases in Strategic Management, Dryden Press, 1991. 
Bombardier (with Joseph Lampel), in J. S. Harrison and C. H. St. John, Strategic Management of Organizations and Stakeholders, West Publishing, 1994.  Also in A. A. Thompson and A. J. Strickland, Strategic Management: Concepts and Cases, Business Publications, 1992.  Also in B. Ibrahim and K. Argheyd, Strategic Management, McGraw-Hill Ryerson, 1992.  Also  in T. L. Wheelen and J. D. Hunger, Cases in Strategic Management, Addison-Wesley, 1990. 

ARCOP in B. Ibrahim and K. Argheyd, Strategic Management, Irwin, 1992.  Also in J. B. Quinn, H. Mintzberg, and R. M. James, The Strategy Process: Concepts, Contexts, Cases, Prentice Hall, 1988; 1991.  

PROFESSIONAL ACTIVITIES

Member, BPS Awards Committee, Academy of Management, 2009-2012.
Member, Editorial Board, Strategic Management Journal, 2110-present.

Member, Editorial Board, International Journal of Strategic Change Management, 2008-present. 

Representative-at-Large, Knowledge and Innovation Interest Group, Strategic Management Society, 2007-present.

Member, Strategic Management Society Committee for Best Ph.D. Paper Prize, 2008.

Member, Faculty and Academic Councils, Michigan State University, 2008-2009.

Organized strategy presentations in Management Department at Michigan State University, 2006-present. 

Member, Placement Committee, Academy of Management, 1996-1999. 
PROFESSIONAL ACTIVITIES
Member, Volunteers Committee, Academy of Management, 1996-1997.




Member, Stern Undergraduate Committee, 1995-1997.  Debated several policies concerning undergraduate program, such as admission criteria, teaching curriculum and grading policies.

Reviewer for Academy of Management and Strategic Management Society conferences. Reviewer for Academy of Management Journal, Academy of Management Review, Administrative Science Quarterly, Journal of Management Studies, Management Science, Organization Studies, Strategic Management Journal. 
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